BIZ BUZZ

Designing solutions

Starting out

SEIVIOE 2% & business consuliant ai Emst &
Young for two years wasn't the best suited
prafile that Aditi kad desired. With hardly
any rebevant graphic designing or advertis-
fng exposune, Aditi was rather ecstatic with
the idea of apening her own creative con-
sultancy with her parteer, Ankit Jain.

With an ehjective ta provide 360 degres
marketing salutons to small- and medium-
sired businesses, the idea of OS5 was fos-
malated in February 2009, "We wanted o

der our ( l.l fﬂi'!fi
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ColourCraft Studio (CCS5) is a one-stop-shop for ‘creative’ business solutions.
Twenty-four-year-old Aditi Gandhi lets you in on the tricks of the trade

CONCETVITALE on the untapped small scale
segreent, especially because they can't af-
ford bigper agencies.” she says

What do they offer?

F.IFI'!H after take-off. the 10-member vearm of
CCS bagped a substantial number of clients
“We were offering pure graphic designing
garvices o some of cur clients and market
Ing consultancy services b others,” adds
the animeEpreneur. CC5'8 sprvices revolve
arcund media planning, ereating ad carm-
].'“.'Ii:?.'llﬁ_ MANaging neamdds and online mas-
keting, in addition to graphic desipning

Fricing

As Aditi narrates, "Pncing really depends on
warkpus fnctors such &8 detakling of design,
a0 T T .‘|.'l.|.|.||':! And e EXpermse and

expeTieneos we hive in that business wertl-
cal. ‘We consider our client's budget, and
can be flexible based on our redationship
with thém.” OC% works towands ~;|_:5L.1i111ng:
long-term relationships with their corpo-
rate clients

Future plans

T ane currently a zero debt company and
|'-|.| 1o |:~| oars Ty e nd-toend m,:LrIu:-l,mg
saluth m, catering to our chonts' needs
at eve r:.' step of the value chain—from con-
oEplualisation to final product. Segments
that ©CS wnll b looking ab in the hature ane:
mirdin buying, anlmation and 30 design, as
well as publishing and printng.” confirms
Adit

— Interviewed by Srilogna Saka



